
Experience can often come from poor judgement.

Fortunately, good judgement comes from experience.

Fused Limited, The Rivergreen Centre, Aykley Heads, Durham DH1 5TS. T: 0191 383 7430 F : 0191 383 7429 E : info@lightthefuse.co.uk
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With over twenty years of experience, our trainers have worked

for companies such as Reg Vardy plc, Capital Radio Group and The

Discovery Channel. Their knowledge of marketing principles and how

they can be applied within a public sector environment has successfully

been put into working practice for several years.

They don’t just talk. They will help you compose real briefs. With real

scenarios. From real case studies. There can be no better hands-on help,

short of the real thing. Our case studies cover areas including:-

• driver education • road safety •sustainable transport

• healthy eating • alcohol-related harm • mental health

• anti-social behaviour • smoking cessation. And at request, we can

tailor our workshop and scenarios for specific issues affecting you.

Our workshops cover the entire tendering process, delivering practical

skills that will help you identify audiences, perfect your messages and

deliver targets. Our one-day workshops will benefit anyone involved in

the marketing, education or promotion of social issues, whether a novice

or a seasoned professional.
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Understand basic marketing principles
to help ‘sell’ your message

Save time and money when
briefing an agency, in-house design team,
or preparing a brief for tender

Learn about media opportunities to
maximise campaign coverage, and impact

Capitalise on PR opportunities, internally
and externally

Increase potential funding
opportunities and partnership work

Inside information on marketing opportunities
you’ve possibly never considered

typical workshop programme

10.00 Registration

10.20 Introduction

10.30 How to write the perfect brief
Whether for an agency, in-house design team, or for tender, we provide a step-by-step
practical guide to writing a comprehensive brief. This covers areas such as:-
Objectives, target audience, current attitudes, desired action, primary selling proposition,
key messages, can you deliver? support, personality, PR, and success indicators

11.30 Morning coffee

11.45 Media opportunities
A snap-shot look into the types of media that are on offer including ambient and
new-age media together with more traditional formats. Plus we look into guerrilla’ tactics
and added value opportunities from real-life case studies.

12.45 Lunch

13.30 Group activity
Working in groups of no more than 5 participants, you will be given a scenario that will need
to be addressed by writing a brief using techniques demonstrated in the morning session.

14.30 Afternoon coffee

14.45 Group activity continued

15.30 Group discussion
An opportunity to share ideas and tackle real issues that affect the group.
Question and answer session, one-on-one with the trainers.

16.00 Close
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pre-registration form

Mr / Mrs / Ms (delete as applicable) Name:

Address:

Postcode:

Contact Telephone: Contact Fax:

Contact Email:

Occupation:

Employer: Number in group:

Particular area of interest:

Preferred dates:

session times and prices
Workshops are held regularly at The Rivergreen Centre in Durham.

Sessions are held between 10.00am and 4.00pm. Contact us for available dates.

Prices are £105 per delegate or £95 for 2 or more.

A maximum of 10 places are available per workshop and places are available on a first come first-served basis.

Bespoke workshops can be arranged to take place at a venue of your choice for groups of between 10 and

20 people. Please contact us directly for further information.

registration
Please complete the pre-registration form and send by fax to 0191 383 7429,

or post to:- Fused Limited, The Rivergreen Centre, Aykley Heads, Durham DH1 5TS,

or complete the form online at www.lightthefuse.co.uk/training

method of payment
Cheques should be made payable to: Fused Limited.

Confirmation: Once we have received your booking, confirmation will be sent by email. Two weeks before the

workshop you have booked, you will receive a final programme. Payment must be received before joining

instructions will be issued.

Payment and cancellation: Full payment must be received prior to the workshop for which you have booked.

A receipt for payment will not be issued unless requested. In the event of cancellation more than 21 days before

the workshop, full payment will be refunded less a 20% administration charge. No refunds will be possible in the

21 days prior to the workshop you are booked onto, but you will be entitled to send a substitute. Fused reserves

the right to alter the programme or speakers without notification.
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